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The Campaign
Great Ocean Road Regional Tourism launched Taste Great Ocean Road in winter 2024 as an
ongoing campaign to elevate the breadth and depth of the Great Ocean Road region’s food and
produce offering, showcasing businesses who make, serve or sell food.

Embedding Taste Great Ocean Road into the region’s marketing strategy as a key experiential
pillar to target key customer segments, Taste Great Ocean Road sets out with the goal for our
region to become better recognised for the food and produce available here.

We developed dedicated Taste Great Ocean Road campaign branding and a stye guide. The
campaign included dedicated website content, an ongoing digital ad campaign on Facebook,
Instagram, TikTok, Google display and Youtube.  A range of media and content partnerships also
provided more exposure for campaign partners, notably with a dedicated Advertorial profile in
each edition of Geelong’s Know It All magazine.  Content visits to many partners took place over
the year to create new Taste Great Ocean Road campaign assets, and new images captured
were shared with partners. 

Partner engagement in the campaign exceeded our expectations, especially as the timing to
buy in to the campaign occurs at the beginning of winter, and when many hospitality businesses
had experienced a disappointing peak season.. 

We are proud to report that the campaign will continue and is now embedded in GORRT’s
marketing strategy.

Waves, Port Campbell



Key performance indicator target set Actual

Taste Great Ocean Road campaign partner businesses 50 52

Increase @visitgreatoceanroad EDM subscribers 10% increase 1,100 new (6.7%)

New website blog for each buffet partner x10

At least 15 new blogs with ALL taste partners mentioned at least once
15 blogs

1 mention per
partner

Digital Guide (reads) 

* Note the Eat and Drink guide has been published for only 2 months. Based on results so far, we are
expecting annual reads to be in excess of 20,000

10,000 2316

Campaign results



Key performance indicator target set Actual

Generate 3 million digital impressions 3 million 4.9 million +

Generate link clicks 40,000 69,278

Google CPC < 0.80 0.12

Meta CPC < 0.60 0.25

Website page views for Food and Drink listings and leads from business listing pages
100,000 page
views, 20,000

leads

111,000 page
views, 37,855

leads

Individual ad results for Buffet partners. 
(we’ve shown an average performance based on partner ads we ran for 10 businesses on Meta and
Google)

30,000
impressions

500 link clicks

166,214
impressions,

2637 link clicks

Campaign results

All results are correct at 6 June 2025



 

 

 

 

Digital highlights - paid
Best performing content on
Meta:  Best Pub Meals
promoted Reel
381,000  Impressions

This reel also had great
organic reach on Instagram
with 9565 views and 394
post interactions

Autumn Essential Eats on Meta
204,000 impressions
5241 link clicks

On Google the same creative
had 493,000 impressions and 
5120 clicks

Our campaign launch
competition

generated 1094 entries 

Taste Great Ocean Road, ads are
running on 3 key platforms...

GOOGLE DISCOVERY (includes Youtube)
Impressions: 2.19 million
Conversions: 27K

META ADS (Facebook, Insta, etc)
Impressions: 2.3 million
Conversions: 41K

TikTok Impressions: 460K, clicks: 1165

We’ve been investing
approximately $2500 each
month on Taste Great
Ocean Road digital ads
since July 2024



Digital highlights - organic

We’ve connected with our existing
audiences on Instagram, Facebook 
and TikTok during the campaign...

56 posts

396,234 impressions

For the first time, we produced video
assets specifically to engage audiences
on TikTok. It worked!  We’ve  grown our
TikTok followers from around 1000 to over
5000 since the campaign started.    



Buffet partner activations

Our BUFFET partners had some extra special treatment to ensure
they got a good return on their investment

Each business got 
a content visit and new photo and video assets supplied
a dedicated video reel created for social promotions
A feature blog article published on our website and repurposed
in our Eat and Drink guide, produced through content
partnership with copywriter (each business interviewed)
EDM features
Feature placement on the Taste Great Ocean Road campaign
page (12 months)
Dedicated social posts
Dedicated ads in our digital program

Partner ads performed exceptionally well - the authentic, deeper
content resonated with our target audiences.  Individual ad results
averaged: 166,214 impressions, 2637 link clicks

 Our buffet partners....
The Perch Lavers Hill  |  Suffoir Winery, Brewery, Distillery  |  Graze Apollo Bay
Apollo Bay Fishermen’s Co-op  |  Gelato Gelato  |  Dooley’s Premium Ice Cream
Timboon Fine Ice Cream  |  Sidro Lounge, Bar and Dining  |  The Merrijig Kitchen
Santara



EDMs

Taste Great Ocean Road content was embedded
in our EDM program.  We featured all website
blogs highlighting partners, buffet partners and
foodie events.

We continue to nurture and grow our database
subscribers (who’s average open rate for our
emails is around 36%), with activities such as
competitions and other incentives to subscribe.



Print - Know It All magazine



https://visitgreatoceanroad.org.au/taste-great-ocean-road/ - campaign landing page updated monthly -
Taste Great Ocean Road features remain in place on  high traffic pages including our eat + drink/ restaurant
listing page and the home page of the website.

New this Summer
 Guide to fine dining on the Great Ocean Road
Essential Eats: Spring edition
8 best things for foodies to do on the Great Ocean Road
Top tastes of the Great Ocean Road
Essential Eats: Autumn edition
Raise a glass: Wineries, breweries and distilleries of the Great Ocean Road region
Great Ocean Road: 5 paddock to plate experiences
Great Ocean Road foodie experiences with a view
Stay and Eat in the Great Ocean Road region
Healthy stops on the Great Ocean Road
Wineries and cellar doors of the Great Ocean Road region
Warm up with Autumn’s best bites
8 pizzas of the Great Ocean Road region
Essential Eats: Winter edition
Gourmet at it’s finest
Savour Summer flavours

Website content

Dooleys
Graze Apollo Bay
Merrijig Kitchen
Suffoir Winery, Brewery, Distillery
The Perch Lavers Hill
Santara
Apollo Bay Fishermen’s Co-op
Sidro Lounge, Bar and Dining
Gelato Gelato
Timboon Fine Ice Cream

https://visitgreatoceanroad.org.au/taste-great-ocean-road/
https://www.visitgreatoceanroad.org.au/new-on-the-great-ocean-road-this-summer/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/guide-to-fine-dining-on-the-great-ocean-road/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/guide-to-fine-dining-on-the-great-ocean-road/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/essential-eats-spring-edition/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/the-8-best-things-for-foodies-to-do-on-the-great-ocean-road/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/top-tastes-great-ocean-road/
https://visitgreatoceanroad.org.au/taste-great-ocean-road/essential-eats-autumn-edition/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/raise-a-glass-wineries-distilleries-and-breweries-of-the-great-ocean-road/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/great-ocean-road-5-paddock-to-plate-experiences/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/great-ocean-road-foodie-experiences-with-a-view/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/stay-eat-in-the-great-ocean-road-region/
https://visitgreatoceanroad.org.au/things-to-do/food-and-drink/healthy-stops-great-ocean-road-region/
https://visitgreatoceanroad.org.au/explore/experiences/wineries-and-cellar-doors-of-the-great-ocean-road/
https://visitgreatoceanroad.org.au/taste-great-ocean-road/warm-up-with-autumns-best-bites/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/8-pizzas-of-the-great-ocean-road-region/
https://visitgreatoceanroad.org.au/essential-eats-winter-edition/
https://visitgreatoceanroad.org.au/gourmet-at-its-finest/
https://www.visitgreatoceanroad.org.au/taste-great-ocean-road/savour-summer-flavours/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/the-inside-scoop-on-dooleys-premium-ice-cream/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/why-graze-apollo-bay-is-a-must-visit-for-food-lovers/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/why-the-merrijig-inn-stands-the-test-of-time/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/the-story-behind-suffoir-winery-brewery-distillery/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/theres-more-than-meets-the-eye-at-the-perch-winery/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/big-flavours-in-a-small-town-the-foodie-surprise-of-aireys-inlet/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/apollo-bays-fishermens-co-op-serving-seafood-strait-to-plate/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/port-fairy-sidro-restaurant-oak-anchor/
https://visitgreatoceanroad.org.au/italian-inspired-a-taste-of-italy-along-the-great-ocean-road/
https://visitgreatoceanroad.org.au/explore/experiences/foodies/from-dairy-farm-to-ice-cream-fame-the-timboon-fine-ice-cream-story/


Content Partnerships and Media/PR
Through our media and PR program, GORRT were able to provide media exposure to Taste Great Ocean Road partner businesses.  Through the 12 month period we
hosted and partnered with a range of media and content creators, resulting in exposure to broader audiences for our partners.
Some included Caravan and Camping with Kids Magazine, The Daily Mail, Sitchu, The Weekend Australian Travel and Luxury magazine, Australian Traveller,
Herald Sun Escape magazine, Explore, Luxury Travel Magazine, Weekend Sunrise and Geelong’s BayFM.

Tourism Australia Hot List - Nov 2024
Weekend Sunrise weather crosses in Port Campbell
September 2024



Find the best 
spots to eat + drink

Your Great Ocean
Road Foodie Guide

Digital guide

https://issuu.com/greatoceanroadregionaltourism/docs/taste_great_ocean_road_eat_drink_guide


From artisan producers and farm gates to wineries, breweries
and distilleries. From fine dining to fish and chips. Cafes and
restaurants, ice cream shops, cheese-makers, or retailers of
other local products. If you make or sell something that people
can eat or drink, this campaign will expose your business to new
audiences. 

Don’t miss the opportunity to ensure your business is part of the
25/26 campaign. To take part, businesses can simply visit our
Taste Great Ocean road campaign page on
www.greatoceanroadtourism.org.au, select their partnership
option and purchase, or use the links below. Our team will be in
contact to assist with next steps.

To make an appointment to discuss your participation in Taste
Great Ocean Road or are unsure which partnership level is
suitable for your business, please get in touch with:

Buy MAIN partnership
($500 + GST) 

Buy BUFFET partnership
($1500+GST)

How to participate

Contact:
Jo Birley
0448 448 666
jo@gort.com.au

www.greatoceanroadtourism.org.au/taste-great-ocean-road

Tae Rak Aquaculture Centre Cafe, Breakaway Creek

https://greatoceanroadtourism.org.au/taste-great-ocean-road/
https://app.hubspot.com/payments/CHgzFJz4gTKXsFj?referrer=PAYMENT_LINK
https://app.hubspot.com/payments/CHgzFJz4gTKXsFj?referrer=PAYMENT_LINK
https://app.hubspot.com/payments/CHgzFJz4gTKXsFj?referrer=PAYMENT_LINK
https://app.hubspot.com/payments/CDqS4vNnzCrP?referrer=PAYMENT_LINK
https://app.hubspot.com/payments/CDqS4vNnzCrP?referrer=PAYMENT_LINK
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